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What do you enjoy most about your profession?
Without a doubt, people, overcoming challenges, and breaking records.
I love seeing someone join the team with little or no experience and, through 
training, trust, and dedication, grow into an outstanding professional. Being 
part of that journey is one of the most rewarding aspects of my career.
I also enjoy taking on new challenges. Throughout my career, I have been 
involved in projects that achieved record-breaking results, but I have always 
believed that success is never individual—it is the result of a united and 
committed team.

To me, great leadership is not only about achieving results; it is about inspiring, 
supporting, and helping others discover their full potential.

What is a typical day like when you’re not working?
Whenever I have free time, I dedicate it to my family and the people I love.
I enjoy travelling, discovering new restaurants, exploring diff erent cultures, and 
I have a real passion for architecture and interior design.
That said, after so many years in hospitality, you never completely switch off . 
You are always observing details, learning something new, or fi nding ideas that 
can later be applied to your own work place.

What do you think of X Magazine?
I believe X Magazine has become a true reference because it highlights not 
only businesses and projects, but also the people behind them.
I think it is important to have publications that recognise hard work, dedication, 
and authentic stories. Behind every successful business there are years of 
commitment, learning, and perseverance that deserve to be shared.
It is a real honour to be part of this edition and to have the opportunity to 
share a part of my story with its readers.

Xavi Márquez
CEO X Magazine

GEORGIANA-ELENA 
MATEIAS
GENERAL MANAGER OF JACKS SMOKEHOUSE PUERTO BANÚS

Who is Georgiana-Elena Mateias?

I am a woman passionate about hospitality, people, and continuous growth. 
After 21 years in this industry, I still approach every day with the same 
enthusiasm, passion, and commitment that I had when I fi rst started.
I consider myself a hands-on leader who believes that actions speak louder 
than words. I fi rmly believe that the true success of a business is not measured 
only by its results, but by the quality of the people who make it possible.
There is one phrase that has guided me throughout my career: “All for one and 
one for all.” When a team works together, shares the same goal, and supports 
one another, success comes naturally. That philosophy has always been the 
driving force behind my career.

How did you get started in the hospitality industry?
My journey in hospitality began long before I moved to Spain. I practically 
grew up in a bar from the age of seven and started working at just 14 years 
old in my home country, Romania. Those early years taught me the value of 
hard work, discipline, and genuine customer care.
At 19, I moved to Spain in search of new opportunities and joined Metro Grupo 
as a Public Relations professional. Since then, I have worked in almost every 
department: Public Relations, restaurant service, bar, reception, administration, 
operations, and management.
Experiencing every role from the ground up has given me a complete 
understanding of how a business operates and has shaped my leadership 
style, based on empathy, respect, and leading by example.

What can you tell us about your work at Metro Grupo?
Metro Grupo has been my professional home for the past 17 years. During 
this time, I have had the opportunity to take part in restaurant openings 
and reopenings, successful events, and record-breaking sales projects, 
contributing to the growth of some of the Costa del Sol’s most iconic venues.
Two people have had a particularly signifi cant impact on my career. The fi rst 
is Andrés, Area Manager for Benalmádena, who recognised my potential from 
the very beginning and believed in me. The second is Mr. Ram, the founder of 
Metro Grupo. I will never forget when, after I had been with the company for 
about three years, he told me he wished he could clone me. It remains one of 
the greatest compliments I have ever received and reinforced my belief that 
dedication, commitment, and hard work are always recognised.

Mr. Ram has always been and it is a true inspiration for all of us. I have learned 
so much from his entrepreneurial vision, his innovative mindset, and the 
passion with which he approached every project.
I would also like to express my sincere gratitude to Mr. Paul Director of Metro 
Grupo, for the trust he has always placed in me and for the opportunities he 
has given me to continue growing. My thanks also go to all the Area Managers, 
Managers, and colleagues who have been part of this journey. Every one of 
them has contributed to my professional and personal development.
Above all, what truly defi nes Metro Grupo is its people. Hospitality is an 
industry built by people, for people, and for me, the greatest achievement is 
seeing those around you grow and succeed.

What projects are you currently working on?
I currently have the privilege of managing Jacks Smokehouse in Puerto Banús, 
one of Metro Grupo’s restaurants, part of the group for the past 27 years.
Our goal is to deliver a unique dining experience by paying attention to every 
detail—from product quality and exceptional service to atmosphere and 
personalised guest care.
We are constantly investing in team development, innovation, and continuous 
improvement because we believe that excellence is not a destination but a 
mindset that should be refl ected every day.
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CAN DIET HELP PROTECT YOUR SKIN FROM THE SUN?

Protecting your skin during the summer starts with sunscreen, 
protective clothing, sunglasses and seeking shade. However, 
diet can also play a supporting role.

Certain nutrients accumulate in the skin, strengthen 
its antioxidant defences and help reduce some of the 
infl ammation caused by ultraviolet radiation. This does not 
happen overnight. Eating tomatoes before going to the beach 
will not prevent sunburn. The benefi ts appear when these 
foods are consumed regularly over time.

Tomatoes, Carrots and Colourful Vegetables

Carotenoids are the compounds most extensively studied 
in relation to photoprotection. They are found in red, orange, 
yellow and dark green fruit and vegetables.

Lycopene, found mainly in tomatoes, helps reduce the redness 
of the skin caused by UVB radiation. It is better absorbed 
when tomatoes are crushed or cooked and eaten with olive 
oil. Gazpacho, salmorejo, sofrito and tomato sauce are all 
excellent ways to include it in your diet.

Beta-carotene, found in carrots, pumpkin, sweet potato, 
mango and spinach, also contributes to the skin’s antioxidant 
defences. However, high-dose supplements should not be 
taken without professional advice, particularly by people who 
smoke.

For carotenoids to accumulate in the skin, they generally need 
to be consumed regularly for between eight and ten weeks.

Vitamins C and E

Sun exposure increases oxidative stress, a process that 
damages cells and accelerates skin ageing.

Vitamin C, found in kiwi fruit, citrus fruits, strawberries, peppers 
and broccoli, and vitamin E, found in olive oil, nuts, seeds and 
avocados, are powerful antioxidants that help protect the skin.

A tomato and pepper salad dressed with olive oil, 
accompanied by fruit and a handful of nuts, provides several 
of these nutrients without the need for supplements.

Oily Fish and Omega-3

Omega-3 fatty acids, particularly EPA, help regulate the skin’s 
infl ammatory response after sun exposure.

Sardines, mackerel, anchovies, horse mackerel and salmon 
can be included in the diet two to three times a week. They 
do not act as a barrier against the sun, but they do help calm 
and reduce infl ammatory processes associated with UVB 
radiation.

 What You Replace Also Matters

Looking after your skin is not only about adding antioxidants 
to your diet.

A diet based on sugary drinks, pastries, sweets and highly 
refi ned foods contributes to infl ammation and glycation, a 
process that aff ects proteins such as collagen and alters the 
skin’s elasticity.

There is no need to eliminate ice cream or summer aperitifs. 
The important thing is to avoid letting them replace fruit, 
vegetables, legumes, fi sh, nuts and olive oil on a daily basis.

Practical Tips

During the warmer months:

* Eat vegetables with both lunch and dinner.
* Alternate between fresh tomatoes, gazpacho, salmorejo, 
sofritos and homemade tomato sauces.
* Include a variety of colourful fruit every day.
* Eat oily fi sh two to three times a week.
* Add olive oil, nuts and seeds to your meals.
* Stay well hydrated.
* Moderate your intake of alcohol and sugary drinks.

The most eff ective protection combines a diet rich in plant-
based foods and oily fi sh with sunscreen, protective clothing, 
shade and responsible sun exposure.

LAURA PÉREZ NAHARRO - NUTRICIONISTA.            @NUTEDUCATION

+34 722 551 884 Marbella - www.nutricionaharro.com
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Tomato, Watermelon & Burrata Salad

Directions

Wash and cut the tomatoes into irregular pieces. Remove the skin 
from the watermelon and cut it into medium-sized cubes. Place both 
ingredients in a large bowl and season lightly with salt and freshly 
ground black pepper.

Add a drizzle of extra virgin olive oil and a few drops of balsamic 
vinegar. Mix gently so the fruit and tomato release their natural juices 
without losing their shape.

Serve on a large plate, place the burrata in the centre and fi nish with 
fresh basil leaves, lemon zest and a fi nal touch of olive oil.

Preparation Time | 20 min
Diffi  culty Level | Easy

Ensalada de tomate, sandía y burrata

Lavamos y cortamos los tomates en trozos irregulares. Retiramos la 
piel de la sandía y la cortamos en dados medianos. Colocamos ambos 
ingredientes en un bol amplio y sazonamos ligeramente con sal y 
pimienta negra recién molida.

Añadimos un chorrito de aceite de oliva virgen extra y unas gotas de 
vinagre balsámico. Mezclamos con suavidad para que la fruta y el 
tomate suelten su jugo natural sin perder la forma.

Servimos en un plato grande, colocamos la burrata en el centro y 
terminamos con hojas de albahaca fresca, ralladura de limón y un 
último toque de aceite de oliva.

Tiempo de elaboración | 20 min
Difi cultad | Fácil

INGREDIENTS

400gr Tomatoes
300gr Watermelon
1 Burrata
Fresh Basil
Extra Virgin Olive Oil
Balsamic Vinegar
Lemon Zest
Salt
Black Pepper

INGREDIENTES

400 gr de tomates
300 gr de sandía
1 burrata
Albahaca fresca
Aceite de oliva virgen extra
Vinagre balsámico
Ralladura de limón
Sal
Pimienta negra

XMAG | RINCÓN GOURMET
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KNOWING WHEN TO EXECUTE A LOB IN PADEL

The lob is one of the most common and eff ective shots during 
a game, but, when should we best execute it? Many believe 
that they must hit a lob when they’re not sure how to return 
the ball, and this is a mistake.

We must hit a lob when we have time to execute a performing 
shot, thus it is vital to use the back walls in order to gain extra 
time to play this shot. This is how we can execute performing 
shots, and the lob is one of them. 

A badly executed lob will become an opportunity for our rivals 
to return it with a defi nite smash, or we’ll simply fail by hitting 
it too far, and send it straight to the back wall.

Therefore, always remember to execute a lob when the ball 
comes easy, and you will increase your options to attack your 
rivals.

CUANDO USAR EL GLOBO EN PADEL

El globo es uno de los golpes más usados y efectivos que 
puede haber durante un partido, pero, ¿cuándo debemos 
realmente usarlo? Mucha gente piensa que el globo ha de 
usarse cuando no sabemos qué golpe ejecutar, y esto es un 
error.

Debemos jugar el globo cuando disponemos realmente de 
tiempo para poder ejecutar un golpe de calidad, por eso es 
vital usar las paredes de fondo para poder disponer de más 
tiempo para jugar dicho golpe. 

Así es como podemos jugar golpes de calidad, y el globo 
ha de ser uno de ellos. Un mal globo se convertirá en una 
oportunidad para nuestros rivales de realizar un smash 
defi nitivo, o simplemente fallaremos en la profundidad de 
nuestro golpe, lanzándolo directamente a la pared de fondo.

Así que recuerda: usa el globo cuando dispongas de una bola 
realmente cómoda, y tus opciones para atacar a los jugadores 
de red aumentarán.
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MAXI

Maxi is a beautiful mixed-breed puppy weighing around 20 kg. He is full of 
energy, just like any healthy adolescent dog, but without being overwhelming. 
He is sociable, aff ectionate and loves being around people. If you are looking 
for a best friend who will greet you with a wagging tail every morning, Maxi is 
the perfect companion.

It brings tears to our eyes to see how full of life he is, especially considering the 
condition he was in when he arrived at the shelter. He was abandoned, severely 
underweight and in very poor condition. As a result, he developed sensitive 
skin and now needs a nutritious diet and nourishing baths—something that is 
diffi  cult to provide in a shelter environment.

During walks, Maxi walks beautifully on the lead, despite everything around 
him being completely new. The only thing that still makes him a little 
nervous is traffi  c noise, as he is still somewhat insecure around loud sounds. 
However, with regular exercise, socialisation and positive new experiences, his 
confi dence will continue to grow.

Maxi would fi t perfectly into a home with older, calm and respectful children 
who understand his needs and know how to respect his boundaries.

He gets along well with dogs of all sizes and both sexes. He is an incredibly 
sociable young dog and is used to sharing his kennel with several companions.

Although he is already a wonderful companion, Maxi is still growing and 
learning. He will need time, patience and dedication to continue discovering 
the world, building positive experiences and becoming the incredible dog we 
know he can be.

Could you be the one to show him just how wonderful family life can be?

KAIA

Kaia is a beautiful calico cat with striking green eyes who has shown 
extraordinary devotion and tenderness ever since she arrived at Triple A.

She was rescued alongside her daughters, Padera and Felicity (who have both 
already found homes), as well as her companion, Papy.

From the very beginning, she devoted herself completely to caring for her 
kittens.

Now it is Kaia’s turn to have her own chance.

Behind this devoted mother is a truly wonderful cat: aff ectionate, gentle and 
deeply grateful to anyone who shows her kindness. She is calm, well-balanced 
and sociable, and lives happily alongside other cats.

She also adores human aff ection. You can pick her up, cuddle her and shower 
her with love, and she responds with the special trust shown only by cats who 
have discovered that people can also be a safe haven.

Kaia is not looking for luxury. She simply longs for a peaceful home and a 
family who will love her forever.

Kaia is ready to begin a new chapter. Perhaps that new life could begin with 
you.

TRIPLE A - Asociación de Amigos de Animales Abandonados Triple A Marbella y San Pedro
Crta. A-355, km 5 29610 Marbella, Málaga - Tel. +34 952 771 586 - info@tripleamarbella.org
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ISABELA
LASSO
MODEL & PROMOTIONAL WORK

Building a brand from scratch and giving it an identity that truly refl ects my 
vision is one of the most rewarding experiences I’ve ever had.

 What do you enjoy most about your profession?
What I enjoy most about modelling is the opportunity to express myself, be 
creative and constantly challenge myself. Every project allows me to explore 
a diff erent side of my personality, and I love how photography and video can 
tell stories and communicate emotions without words.

As a promotional model, I love that no two days are ever the same. Meeting 
new people, discovering unique places and enjoying unforgettable experiences 
makes every event diff erent.

Building Sirenas has become another great passion. I can spend hours 
developing new ideas without feeling like I’m working. Above all, I value the 
freedom it gives me: the ability to work from anywhere while continuing to 
build something that is entirely my own.

What is a typical day like when you’re not working?
When I’m not working, I like to stay active while enjoying life’s simple 
pleasures. I enjoy training, spending time outdoors, going to the beach and 
being with the people I love. I also value spending time on my own. Learning 
to enjoy my own company has helped me understand myself better and 
appreciate the present.

Family and friends are incredibly important to me, and I always try to make 
time for them. Recently, I’ve also discovered a love for reading, something 
I never imagined I’d enjoy. Finding books that completely absorb me has 
become one of my favourite ways to switch off .

 What do you think of X Magazine?
I really admire the way X Magazine captures the lifestyle of Marbella and the 
Costa del Sol through its people, gastronomy, events and local businesses.

What I particularly like is that it goes beyond showcasing beautiful places by 
giving readers the opportunity to discover the stories behind the people and 
projects. It’s a real pleasure to be part of the magazine and to share a more 
personal side of myself beyond what people usually see on social media. I’m 
very grateful for the opportunity to tell a little of my story and the journey 
I’m building.

Xavi Márquez
CEO X Magazine

 Who is Isabela Lasso?
I’m a versatile, creative and ambitious person who loves discovering new 
things and embracing experiences that help me grow, both personally and 
professionally. I hold a degree in Business Administration and Management, 
specialising in Digital Marketing and e-Commerce, which is also a big part 
of who I am. I enjoy exploring diff erent sides of myself, embracing new 
challenges and building a career that truly refl ects who I am.

Self-refl ection plays an important role in my life. I love understanding how 
I evolve, and one word I strongly identify with is *metanoia*—a profound 
process of personal transformation. I’m constantly learning, changing and 
redefi ning myself through new experiences, which is why I’ve never felt the 
need to fi t into just one version of myself.

How did you get started in modelling and promotional work?
I started modelling at the age of 13, when I joined a modelling academy in 
Colombia. My mother always encouraged me to explore new interests, so 
after trying activities such as karate, swimming, skating, singing, salsa dancing 
and acting, I realised that modelling was what truly fascinated me. I spent 
over two years training there, gaining confi dence and becoming comfortable 
in front of both the camera and an audience.

After moving to Spain, I had to put modelling on hold for a while. Later, I 
created a professional Instagram profi le, and photographers soon began 
contacting me for collaborations, attracted by my style and even my freckles. 
Those opportunities helped me build my portfolio, work with agencies and 
attend castings.

My work as a promotional model came later while I was studying my Master’s 
in Marketing. Friends working in Marbella introduced me to the industry, and 
after trying it for myself, I immediately knew it was something I really enjoyed.

What can you tell us about your work as a promotional model?
Working as a promotional model means helping restaurants, beach clubs and 
events create the atmosphere and image they want to project.

It’s a very social and dynamic role. You might be attending an exclusive event, 
enjoying dinner or becoming part of a venue’s atmosphere while representing 
its brand.

In many ways, it’s similar to what content creators do. You’re sharing 
experiences, meeting people, enjoying incredible venues and, at the same 
time, contributing to the identity the venue wants to communicate. For me, 
it’s the perfect combination of being in front of the camera and enjoying new 
experiences with new people.

 What projects are you currently working on?
I’m currently combining modelling, marketing and entrepreneurship.

My most personal project is Sirenas, my own fashion brand inspired by 
summer, the ocean and the Mediterranean lifestyle. The collection focuses on 
handmade bikinis, bags and crochet garments crafted in Colombia, combining 
traditional craftsmanship with a sophisticated and feminine aesthetic.

Sirenas allows me to bring together everything I’m passionate about: fashion, 
creativity, modelling, marketing and business. I’m involved in every stage of 
the brand, from creative direction and marketing strategy to content creation 
and modelling the collections myself.
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Making music is also a way of connecting with myself.
I love every aspect of this profession. It is intense and, at times, solitary, but I 
feel incredibly fortunate to be able to do what I love.

What is a typical day like when you are not working?

I try to balance that intensity with moments of complete disconnection.

I enjoy spending time in nature, with my wife, my friends and my family.

I believe fi nding that balance is essential if you want to give the very best of 
yourself, both as a person and as an artist.

What do you think of X Magazine?

Without a doubt, it is Marbella’s leading lifestyle magazine.

You do an outstanding job, not only showcasing the city’s fi nest leisure and 
entertainment, but also giving visibility to artists and entrepreneurs with truly 
inspiring projects.

I am genuinely grateful that you invited me to take part and gave me the 
opportunity to be featured in your magazine.

Xavi Márquez
CEO X Magazine

@alexpuchedj

ALEX
PUCHE
DEEJAY

Alex Puche is a Spanish DJ and music producer, currently a resident DJ at 
Bonbonniere Marbella. With an international career that has taken him to 
perform in destinations such as Ibiza, Miami, Tulum and New York, he has 
established himself as one of the most promising emerging artists on the 
electronic music scene, thanks to a distinctive sound that blends emotion, 
groove and a strong melodic identity.

Who is Alex Puche?

I am a sound explorer in constant motion, someone who strives to connect 
people through magical moments created with music, amplifying the energy 
of every space.

My goal is always to create experiences that go beyond a DJ set and become 
lasting memories.

How did you start in the world of music?

I have always been passionate about rhythm. From a very young age, 
my family recognised this and encouraged me by giving me percussion 
instruments, from drums and fl amenco cajóns to a full drum kit.

Whenever I had the chance, I would join street musicians to share music and 
express ourselves together.

Later, when I discovered electronic music from the United Kingdom, the 
United States and across Europe, I felt inspired to move into music production 
and DJing as a new way of expressing myself.

What can you tell us about your work at Bonbonniere?

It has been an absolute pleasure working with them. The entire team is highly 
professional, and you can immediately see the wealth of experience behind 
the project.

The musical concept is also exceptional.

I believe very few people could successfully reinvent such an iconic venue 
as Olivia Valere, but Bonbonniere has genuinely exceeded every expectation.

What projects are you currently working on?

The truth is that life as a producer and DJ is a constant project. We are always 
striving to evolve our sound and create something increasingly meaningful.

At the moment, I am working on several solo tracks as well as collaborations 
with diff erent musicians.

Alongside that, I am developing immersive experiences with Ariadna Canet, 
combining live music, performance and stage production to transform clubs 
into spaces where audiences can enjoy a far more emotional and sensory 
experience.

What are you most passionate about in your profession?

Connecting with people and making them happy.

Creating an atmosphere where only the present moment exists. Meeting 
incredible people and discovering new cultures while travelling the world.
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What are you most passionate about in your profession?

What I love most about my profession is the ability to communicate 
through movement.

As a dancer, I enjoy expressing emotions and feeling that my 
performances genuinely connect with the audience.

As a teacher, I fi nd great satisfaction in sharing everything I have learned 
and watching my students grow and develop.

What is a typical day like when you are not working?

When I am not working, I try to make the most of my time by resting 
and switching off .

I enjoy simple plans, spending time with my friends and family or simply 
relaxing and enjoying a quiet moment.

I like to stay active, but I also believe it is important to slow down 
occasionally and appreciate the simple pleasures of everyday life.

What do you think of X Magazine?

I think it is a fantastic magazine because it shines a spotlight on a wide 
variety of people and projects.

I am delighted to be part of X Magazine and very grateful for the 
opportunity to share a little more about my professional journey.

Xavi Márquez
CEO X Magazine

NATALIA 
CUADRILLERO
PROFESSIONAL DANCER

Who is Natalia Cuadrillero?

I am a 24-year-old woman from Guadarrama, a small town near 
Madrid. I have always been a very active person, and sport has been an 
important part of my life since I was a child.

I consider myself hardworking and quite demanding of myself because I 
believe there is always room to improve and continue growing.

I always try to maintain a positive attitude and approach every new 
challenge with enthusiasm and a desire to keep evolving.

How did you start in the world of dance and music?

My journey began at a very young age through rhythmic gymnastics, 
and it was there that I discovered the world of performing arts was my 
true passion.

Later, I decided to train in classical ballet and gradually expanded into 
other dance disciplines until I turned what had always been my passion 
into my profession.

Today, I feel incredibly fortunate to be able to dedicate my life to what 
I love most.

What can you tell us about your work at Grupo Mosh?

Working at Grupo Mosh, and particularly at Momento, has been an 
incredibly rewarding experience.

I am fortunate to be part of an amazing team from whom I learn 
something new every day. The positive atmosphere, the teamwork 
and the passion everyone brings to their work make it a place where I 
genuinely enjoy every single day.

 What projects are you currently working on?

I currently work as a dancer for Grupo Mosh and am also part of the 
artistic cast of WAH Show Madrid.

In addition, I teach Barre and Ballet Fit®, delivering classes both in 
specialised studios and for companies, including Google Madrid. I also 
have the opportunity to coach a number of well-known public fi gures.

Alongside this, I regularly perform as a dancer at shows and events 
while continuing my studies in Protocol and Event Management.
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