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BONBONNIERE : : 0l AGO MACARENA HOFFMANN, RUBEN ALEGRE AND SPINOFF
T — MARBELLA *' 02 AGO TERMS & CONDITIONS (TOM & COLLINS)
| 03 AGO ALEX PUCHE, RUBEN ALEGRE AND UZZO
. 'v 4 04 AGO RUBEN ALEGRE, UZZO
JULIO 2026 i | 4 3 05 AGO ALEX PUCHE AND UZZO
! * e i i 06 ACO MAXIMERAKI i
5 UL ALEX PUCHE, UZZO AND DISCOSIDE b ; Ay 07 AGO LAZARE
16 UL RENE AND MACARENA HOFFMANN - 08 AGO AFRODISCO, MACARENA HOFFMANN, RENE
17 UL HUGEL = o 09 ACGO TEN IBIZA (ORIOL CALVO)
18 UL HOT SINCE 82 0 AGO ALEX PUCHE, RUBEN ALEGRE
12 JUL TERMS AND CONDITIONS (TOM & COLLINS) . x Ess I ACO  VITE AND RENE
20 UL UZZO AND ALEX PUCHE ﬁ 2 AGO VINTAGE CULTURE
21 UL RUBEN ALEGRE , SPINOFF ' I3 AGO ARTBAT
22 JUL ALEX PUCHE AND LUKE GARCIA 14ACO MACEC PLEX
23 JUL. AGENTS OF TIME 5 AGO BENJA BB FRANC FALA

16 AGO MAGIC CARPET (DORIAN CRAFT & BARON)
17 ACO RENE, RUBEN ALEGRE
18 AGO LUKE GARCIA AND RUBEN ALEGRE
19 ACO ALEX PUCHE AND LUKE GARCIA
20 ACO RIVO
2 AGO LUKE GARCIA AND MACARENA HOFFMANN
22 AGO &FRIENDS
23 ACGO ANCESTRAL SOUL - GIOLI & ASSIA
24 AGO ALEX PUCHE AND VITE
25 AGO VITE AND SPINOFF
26 AGO ALEX PUCHE AND VITE
27 ACO BEES & HONEY
28 ACO MALIVE B2B UNFAZED
29 AGO ALEX PUCHE ¥ MACARENA HOFFMANN
CTRA. DEISTAN, KM 0,8 MARBELLA 30 AGO TENIBIZA (ORIOL CALVO)
+34 679 93 63 70 3 ACO  ALEX PUCHE AND SPINOFF

24 |UL MAX STYLER
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26 UL LEE BURRIDGE
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19 DE JUNIO

LENNY KRAVITZ

29 DE JUNIO

ALAN PARSONS
30 DE JUNIO

GIPSY KINGS
FT NICOLASR.
"LEGENDARY VOICE AND FOUNDER'

03 DEJULIO

DANNY OCEAN
04 DE JULIO

ELENAROSE

04 DE JULIO

GRUPO FRONTERA
06 DE JULIO

MAROON 5

07 DE JULIO

DEEP PURPLE

09 DE JULIO

RICK ASTLEY
10 DE JULIO

ELVIS CRESPO

T DEJULIO

JEAN-MICHEL JARRE
13 DE JULIO

ANASTACIA
14 DE JULIO

JUAN LUIS GUERRA 4.50

15 DE JULIO

MORA
17 DE JULIO

YANDEL SINFONICO

18 DEJULIO

JOHN LEGEND

20DEJULIO

DIANA KRALL

21DE JULIO

CARLOS RIVERA

22DEJULIO

KOOL & THE GANG

23DEJULIO

MIGUEL Ri0S

25 DEJULIO

ARA MALIKIAN

27DEJULIO

ZUCCHERO

28 DEJULIO

0ZUNA

29 DEJULIO

MANUEL TURIZO

30 DE JULIO

ROSANA

31DEJULIO

ROSARIO
'UNIVERSO DE LEY'
01DE AGDSTO

SERGIO DALMA

04 DE AGOSTO

GENTE DE ZONA

05 DE AGOSTO

DELAOSSA

06 DE AGOSTO

ALVARO DE LUNA
& NIL MOLINER

07 DE AGOSTO

HERMANOS MARTINEZ

07 DE AGOSTO

SOLEA MORENTE,
YERAICORTES Y

ESTRELLA MORENTE

08 DE AGOSTO

MALU

10 DE AGOSTO

NOCHE MOVIDA

11 DE AGOSTO

PICOCO’S BAND

12 DE AGOSTO

IVAN FERREIRO

13 DE AGOSTO

VANESA MARTIN

14 DE AGOSTO

OMEGA 30 ANIVERSARIO
KIKI MORENTE Y LAGARTIJA NICK
15 DE AGOSTO

TABURETE

17 DE AGOSTO

ANTONITO MOLINA

18 DE AGOSTO - 19 DE AGOSTO

ANTONIO JOSE

20 DE AGOSTO

NINA PASTORI

21DE AGOSTO

PASTORA SOLER

22 DE AGOSTO

GLORIATREVI

24 DE AGOSTO

NILE RODGERS & CHIC

26 DE AGOSTO

LOVE OF LESBIAN
29 DE AGOSTO

PREMIOS JUVENTUD

03 DE SEPTIEMBRE
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WOULD
YOU LIKE
TO RECEIVE

MAGAZINE X MAGAZINE
AGENCY ON YOUR PHONE?

Send us a message to

+34 610 164 973
with your Name, Age, and City of
residence. You will receive our magazine
every month so that you can enjoy its
content directly on your phone.

Qur interactive PDF will allow you to
click on the contact number and

website to get in contact with the client.

Be among the first to find out
about the latest news!
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+34 610 164 973
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contactar directamente con el cliente.
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x XMAG | XPERIENCE

Cheeseburger

Nachos

Jerk Chicken

Dear readers,

This month we invite you to discover Jacks Smokehouse, the
perfect destination for lovers of authentic American cuisine in
Puerto Banus. With its lively, laid-back atmosphere, the restaurant
celebrates the very best of American BBQ, where smoked meats
and flame-grilled dishes take centre stage.

Fromirresistible nachos or crispy goat's cheese salad, to the Jack's
Smokehouse burger, Jerk chicken or the spectacular "Bad Boy
Bikers" Wagyu brisket, every dish is packed with bold flavour.
Highlights also include the Jumbo Platter, expertly grilled meats
and handcrafted pizzas. To finish, the Lotus cheesecake or carrot
cake provide the perfect sweet ending

A must-visit for anyone who loves the true taste of American BBQ.
Don't miss it!

gacbi
SMOKEOUSE

RESTAURANTSg

@jackssmokehousebanus

C/ Muelle Ribera 22-24,

Puerto Banus, Marbella

+34 952 8136 25
banus@jacks-smokehouse.com

Estimados lectores,

Este mes os invitamos a descubrir Jacks Smokehouse, el lugar
perfecto para los amantes de la auténtica cocina americana en
Puerto Banus. Con un ambiente vibrante y desenfadado, este
restaurante rinde homenaje al mejor American BBQ, donde las
carnes ahumadas y la parrilla son las grandes protagonistas.

Desde sus irresistibles nachos o la ensalada de queso de cabra
crujiente, hasta la hamburguesa Jack's Smokehouse, el pollo al
estilo Jerk o el espectacular brisket de Wagyu "Bad Boy Bikers",
cada plato destaca por su intenso sabor. También sorprenden su
Jumbo Platter, las carnes a la parrilla y sus pizzas artesanales.
Para terminar, la tarta de queso Lotus o la tarta de zanahoria
ponen el toque mas dulce. Una parada imprescindible para
quienes disfrutan del auténtico sabor del BBQ americano. iNo
dejeéis de visitarlo!

Xavi Marquez
CEO X Magazine

Hawaiana Pizza

Jacks 40 Day Dry-Aged
Tomahawk Steak

Chilli Cheese Dog

BBQ Chicken Pizza

Bugs Bunny Carrot Cake Lotus Cheesecake
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GEORGIANA-ELENA
MATEIAS

GENERAL MANAGER OF JACKS SMOKEHOUSE PUERTO BANUS

Who is Georgiana-Elena Mateias?

| am a woman passionate about hospitality, people, and continuous growth.
After 21 years in this industry, | still approach every day with the same
enthusiasm, passion, and commitment that | had when | first started.

| consider myself a hands-on leader who believes that actions speak louder
than words. | firmly believe that the true success of a business is not measured
only by its results, but by the quality of the people who make it possible.
There is one phrase that has guided me throughout my career: “All for one and
one for all” When a team works together, shares the same goal, and supports
one another, success comes naturally. That philosophy has always been the
driving force behind my career.

How did you get started in the hospitality industry?

My journey in hospitality began long before | moved to Spain. | practically
grew up in a bar from the age of seven and started working at just 14 years
old in my home country, Romania. Those early years taught me the value of
hard work, discipline, and genuine customer care.

At 19,1 moved to Spain in search of new opportunities and joined Metro Grupo
as a Public Relations professional. Since then, | have worked in almost every
department: Public Relations, restaurant service, bar, reception, administration,
operations, and management.

Experiencing every role from the ground up has given me a complete
understanding of how a business operates and has shaped my leadership
style, based on empathy, respect, and leading by example.

What can you tell us about your work at Metro Grupo?

Metro Grupo has been my professional home for the past 17 years. During
this time, | have had the opportunity to take part in restaurant openings
and reopenings, successful events, and record-breaking sales projects,
contributing to the growth of some of the Costa del Sol's most iconic venues.
Two people have had a particularly significant impact on my career. The first
is Andrés, Area Manager for Benalméadena, who recognised my potential from
the very beginning and believed in me. The second is Mr. Ram, the founder of
Metro Grupo. | will never forget when, after | had been with the company for
about three years, he told me he wished he could clone me. It remains one of
the greatest compliments | have ever received and reinforced my belief that
dedication, commitment, and hard work are always recognised.

Mr. Ram has always been and it is a true inspiration for all of us. | have learned
so much from his entrepreneurial vision, his innovative mindset, and the
passion with which he approached every project.

| would also like to express my sincere gratitude to Mr. Paul Director of Metro
Grupo, for the trust he has always placed in me and for the opportunities he
has given me to continue growing. My thanks also go to all the Area Managers,
Managers, and colleagues who have been part of this journey. Every one of
them has contributed to my professional and personal development.

Above all, what truly defines Metro Grupo is its people. Hospitality is an
industry built by people, for people, and for me, the greatest achievement is
seeing those around you grow and succeed.

What projects are you currently working on?

| currently have the privilege of managing Jacks Smokehouse in Puerto Banus,
one of Metro Grupo's restaurants, part of the group for the past 27 years.

Our goal is to deliver a unique dining experience by paying attention to every
detail—from product quality and exceptional service to atmosphere and
personalised guest care.

We are constantly investing in team development, innovation, and continuous
improvement because we believe that excellence is not a destination but a
mindset that should be reflected every day.

What do you enjoy most about your profession?

Without a doubt, people, overcoming challenges, and breaking records.

| love seeing someone join the team with little or no experience and, through
training, trust, and dedication, grow into an outstanding professional. Being
part of that journey is one of the most rewarding aspects of my career.

| also enjoy taking on new challenges. Throughout my career, | have been
involved in projects that achieved record-breaking results, but | have always
believed that success is never individual—it is the result of a united and
committed team.

To me, great leadership is not only about achieving results; it is about inspiring,
supporting, and helping others discover their full potential.

What is a typical day like when you're not working?

Whenever | have free time, | dedicate it to my family and the people | love.

| enjoy travelling, discovering new restaurants, exploring different cultures, and
| have a real passion for architecture and interior design.

That said, after so many years in hospitality, you never completely switch off.
You are always observing details, learning something new, or finding ideas that
can later be applied to your own work place.

What do you think of X Magazine?

| believe X Magazine has become a true reference because it highlights not
only businesses and projects, but also the people behind them.

| think it is important to have publications that recognise hard work, dedication,
and authentic stories. Behind every successful business there are years of
commitment, learning, and perseverance that deserve to be shared.

It is a real honour to be part of this edition and to have the opportunity to
share a part of my story with its readers.

Xavi Marquez
CEO X Magazine



BARBILLON

MARBELLA

July in Marbella has its own rhythm: long sunlit days, late lunches, sea views,
poolside moments and evenings that seem to unfold naturally. At Barbillén
Marbella, the season is already in full swing, with every corner of the space
designed to offer a different way to enjoy summer by the Mediterranean.

One of this year's highlights is the new Family Pool, created for those visiting
with children who still want to enjoy the Barbillon experience in a relaxed,
comfortable and beautifully considered setting. The little ones have their own
Kids Menu, with dishes designed especially for them, making it easier for
families to spend the day together without compromising on quality,
atmosphere or service.

oy,

L < Urb. Guadalmina baja, C. 3 | 318, Marbella
A CONCEPT FROM BAR BI LON | info@barbillonmarbella.com | 683 24 21 76 | 952 48 91 23
FAMILY & CORP. barbillon.com/marbella




LOV.

THE NEW
HEARTBEAT
OF MARBELLA

There are places you simply visit,
and others that become the
ultimate destination. L@V belongs
to the latter. A universe where
haute cuisine, spectacle, and
nightlife coexist under one roof,
shaping one of the most exclusive
and coveted experiences on the
Costa del Sol.

More than a restaurant or a leisure
space, L@V is a way of experiencing
the night. A journey that begins

with a bespoke culinary offering and
evolves into an immersive show,
where music, live performances,
scenography, and the energy of the
crowd transform every evening into
an unforgettable memory. Its Iconic
Dinner Show is the very heart of
L@V: a vibrant stage production
where every single detail is
meticulously designed to surprise.

For those seeking the pinnacle of
privacy, we introduce L'Exclusive
L@V—a space conceived to enjoy the
experience from a privileged
vantage point. Private boxes,
exclusive access, bespoke dinner
and host service from 9:00 pm to
4:00 am, a private bathroom, and
fully personalised attention create a
sanctuary reserved for those who

understand that true luxury lies
in discretion. A place where you
see everything... yet no one sees
you.

And as the final course leaves
the table, the story does not
end; it simply changes rhythm.
After L@V takes over from 1:00
am until 4:00 am, turning the
night into a seamless, non-stop
celebration. Live D] sets,
cabaret, dancers, shishas,
premium bottle service, and a
vibrant
atmosphere
MELCRGIS
space the
ultimate :
meeting point,
where :
Marbella's
heartbeat
pulses long
into the early
hours.

With a unique offering, an
unmistakable identity, and
an experience that evolves
throughout the entire
evening, L@V Marbella
establishes itself as the
new epicentre of luxury,
entertainment, and
exclusivity in Marbella.

A place where every night writes a
different story, and where the magic
continues long after the curtain falls.

Sophisticated. Magnetic.
Unforgettable.

Welcome to the new heartbeat of
Marbella.

Welcome to LOV.

Crta. Istan, km 0,8.29600 Marbella (MA).
info@olivia-valere.com
+34 674 38 27 20



TONYS

SINCE1995

TONY’S BEACH: ANEW SPACE, THE SAME ESSENCE

o (@tonysheach

Avenida del Naviero sn, 29603 Marbella
Tel. 95211 31 42 - +34 652 04 26 42
reservas(@chiringuitotonys.com
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MADE IN ASIA

Asian SO 'J',’Mgrbella spirif

+34 952 770 760
GOLDEN MILE
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NQOMAD

LIVE DINNER SHOW
—EVERY-MGHT.

L f " : y
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From live music to captivating performances, Nomad Marbella
transforms every dinner into an unforgettable evening experience
i : getl
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N
ORIGEN

ASADOR ARGENTINO
EST. 2001

HORARIO:
MEAL FROM 1:30AM TO 3:30AM
DINNER FROM 7PM TO 11PM

o G/ GREGORIO MARANON, S/N - MARBELLA
EDIFICIO SEGOVIA - LOCAL N°6

@origenasador RESERVAS: 951 35 21 64 - WWW.ORIGENASADOR.COM

28 | www.xmagazine.es www.xmagazine.es | 29
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EFT.!!I.Q‘

hacienda

PATAGONICA

Bar de Carnes®

OPEN EVERY DAY FROM 1AM TO 11PM

TIERRA & MAR

RESERVAS (+34) 952 865 532 - (+34) 656 428 144
Avd. Miguel Cano, 1 - Esquina con Av. Antonio Bel6n (29602 Marbella — Mélaga)

www.xmagazine.es | 31




MONDAYS AT BONO



,g“‘;::ﬁ —pLOCOA BEACH
— MARBELLA

o/ % "_ . ¥ .4
Vo’ | b 'Y

Calle de la Playa - 3008 Marbella, Spain
21ST JUL BELGES RESERVATIONS: +34 693 69 23 73 - booking@cocoamarbella.com Open everyday: 10 - 19h.
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CAMALEON

PASSION FOOD + DRINKS

DINNER & CHILL

RESERVAS al 951134764 o 655961126
Av. Miguel Cano, 13 - 29601 Marbella

SIROCCO

Marbella

www.xmagazine.es | 37




Especialistas..PESCADOS . o o5

Paseo Maritimo

RESTAURANTE Esquina Gregorio Marafién, 8
LOS MELLIZOS MARBELLA 29601 MARBELLA

Informacién y Reservas: 951 331 822
grupos@losmellizos.net 0 losmellizosmarbella
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LA TABERNA DEL PINTXO |=|w| "]
MARBELLA CENTRO LOS PACOS

DAILY MENU AND WEEKEND SPECIALS

Y%
A

MARBELLA - CENTRO " %R R Boulevard Principe Alfonso km 179 - 29602 Marbella
AVD. MIGUEL CANO, N.7 | 29600 MARBELLA (MALAGA)  § i P Telf.: 952 77 21 22
TEL: 952 82 93 21 HEL - =N www.ventalospacos.com

40 | www.xmagazine.es www.xmagazine.es | 41



XMAG | FOOD EDUCATION

CAN DIET HELP PROTECT YOUR SKIN FROM THE SUN?

Protecting your skin during the summer starts with sunscreen,
protective clothing, sunglasses and seeking shade. However,
diet can also play a supporting role.

Certain nutrients accumulate in the skin, strengthen
its antioxidant defences and help reduce some of the
inflammation caused by ultraviolet radiation. This does not
happen overnight. Eating tomatoes before going to the beach
will not prevent sunburn. The benefits appear when these
foods are consumed regularly over time.

Tomatoes, Carrots and Colourful Vegetables

Carotenoids are the compounds most extensively studied
in relation to photoprotection. They are found in red, orange,
yellow and dark green fruit and vegetables.

Lycopene, found mainly in tomatoes, helps reduce the redness
of the skin caused by UVB radiation. It is better absorbed
when tomatoes are crushed or cooked and eaten with olive
oil. Gazpacho, salmorejo, sofrito and tomato sauce are all
excellent ways to include it in your diet.

Beta-carotene, found in carrots, pumpkin, sweet potato,
mango and spinach, also contributes to the skin's antioxidant
defences. However, high-dose supplements should not be
taken without professional advice, particularly by people who
smoke.

For carotenoids to accumulate in the skin, they generally need
to be consumed regularly for between eight and ten weeks.

Vitamins C and E

Sun exposure increases oxidative stress, a process that
damages cells and accelerates skin ageing.

Vitamin C, found in kiwi fruit, citrus fruits, strawberries, peppers
and broccoli, and vitamin E, found in olive oil, nuts, seeds and
avocados, are powerful antioxidants that help protect the skin.

A tomato and pepper salad dressed with olive oil,
accompanied by fruit and a handful of nuts, provides several
of these nutrients without the need for supplements.

Oily Fish and Omega-3

Omega-3 fatty acids, particularly EPA, help regulate the skin’s
inlammatory response after sun exposure.

Sardines, mackerel, anchovies, horse mackerel and salmon
can be included in the diet two to three times a week. They
do not act as a barrier against the sun, but they do help calm
and reduce inflammatory processes associated with UVB
radiation.

What You Replace Also Matters

Looking after your skin is not only about adding antioxidants
to your diet.

A diet based on sugary drinks, pastries, sweets and highly
refined foods contributes to inflammation and glycation, a
process that affects proteins such as collagen and alters the
skin's elasticity.

There is no need to eliminate ice cream or summer aperitifs.
The important thing is to avoid letting them replace fruit,
vegetables, lequmes, fish, nuts and olive oil on a daily basis.

Practical Tips
During the warmer months:

* Eat vegetables with both lunch and dinner.

* Alternate between fresh tomatoes, gazpacho, salmorejo,
sofritos and homemade tomato sauces.

*Include a variety of colourful fruit every day.

* Eat oily fish two to three times a week.

* Add olive oil, nuts and seeds to your meals.

* Stay well hydrated.

* Moderate your intake of alcohol and sugary drinks.

The most effective protection combines a diet rich in plant-
based foods and oily fish with sunscreen, protective clothing,
shade and responsible sun exposure.

LAURA PEREZ NAHARRO - NUTRICIONISTA. @@ enureoucarion

+34722 551884 Marbella - www.nutricionaharro.com

Nuestras tiendas

DIVINA PASTORA
Avd. De la Constitucion,]
San Pedro Alcantara
Tel: 952 78 29 98

NUEVA ANDALUCIA
¢/ Miguel de Cervantes
Edif, Albatros
Tel: 638180 322

ORIENTAL
Av. Oriental, 4
San Pedro Alcantara
Tel: 95278 29 52

MASKOM
Av. Ramén Gomez de la Serna
(Interior Maskom)

HORIZONTE
Edif. Horizonte, 15
San Pedro Alcantara
Tel: 952 78 72 55

PEPE OSORIO
C/ Pepe Osorio, 34
San Pedro Alcantara

LAGASCA
C/ Lagasca esq C/ Coco
San Pedro de Alcantara
Tel: 951 66 68 02

CANCELADA
C/ Purisimo Corazén de Maria
Tel: 952 883 061

©

Cafeterias

SAN PEDRO
Avda, Pablo Ruiz Picasso
San Pedro de Alcantara
Tel: 952 78 1 70

MARBELLA
C/ Miguel Cano, 10
Marbella
Tel: 952 862 081

=3 A "L

C. Miguel Cano, 10 29602 MARBELLA - 952862081 www.panaderiatroyano.com
email: troyano@panaderiatroyano.com Ei Panaderia troyano
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MAESTRO

DOBEL.

TEQ
»

PIONEERS OF
CRISTALINO TEQUILA

WHERE TRADITION MEETS INNOVATION

Crafted from 100% blue agave, aged in
American and French oak before a refined finish
in-Port-wine casks, Maestro Dobel Diamante is
uniquely filtered to achieve remarkable clarity
without sacrificing character.

OYLSIAVI

L=

El vino es mucho mas que una bebida: es historia,
pasion y arte embotellado. En nuestras catas exclusivas,
no solo degustaras los mejores vinos, sino que
descubriras sus secretos, sus matices y el porqué de
cada sorbo. Una experiencia sensorial disefada para
verdaderos amantes del buen gusto.

Creatividad y vino: la combinacion perfecta para
despertar tu imaginacion. Sumeérgete en un taller
artistico con cata. Reljjate, pinta y deja que el vino
fluya tanto en tu paladar como en tu obra.

Mas info y reservas: +34 605 23 53 87

3
o
Desde...::".wobé
VINOS Y LICORES

CASA PABLO

Haz tu reserva a través de la web o bien
marketing@casapablo.es

@®O0E

C.de Ramoén Gémez de la Serna, 2,
29602 Marbella, Malaga



XMAG | RINCON GOURMET

INGREDIENTS

400gr Tomatoes
300gr Watermelon

1 Burrata

Fresh Basil

Extra Virgin Olive Oil
Balsamic Vinegar
Lemon Zest

Salt

Black Pepper

INGREDIENTES

400 gr de tomates

300 gr de sandia

1 burrata

Albahaca fresca

Aceite de oliva virgen extra
Vinagre balsémico
Ralladura de limén

Sal

Pimienta negra

Tomato, Watermelon & Burrata Salad
Directions

Wash and cut the tomatoes into irregular pieces. Remove the skin
from the watermelon and cut it into medium-sized cubes. Place both
ingredients in a large bowl and season lightly with salt and freshly
ground black pepper.

Add a drizzle of extra virgin olive oil and a few drops of balsamic
vinegar. Mix gently so the fruit and tomato release their natural juices

without losing their shape.

Serve on a large plate, place the burrata in the centre and finish with

fresh basil leaves, lemon zest and a final touch of olive oil.

Preparation Time | 20 min

Difficulty Level | Easy

Ensalada de tomate, sandia y burrata

Lavamos y cortamos los tomates en trozos irregulares. Retiramos la
piel de la sandia y la cortamos en dados medianos. Colocamos ambos
ingredientes en un bol amplio y sazonamos ligeramente con sal y
pimienta negra recién molida.

Afradimos un chorrito de aceite de oliva virgen extra y unas gotas de
vinagre balsdmico. Mezclamos con suavidad para que la fruta y el
tomate suelten su jugo natural sin perder la forma.

Servimos en un plato grande, colocamos la burrata en el centro y
terminamos con hojas de albahaca fresca, ralladura de limén y un
Gltimo toque de aceite de oliva.

Tiempo de elaboracién | 20 min
Dificultad | Facil

BUFFET
% All'you can eat

iHaz el pedido desde tu mesa
con una tablet!

THIS SPOT IS FOR YOUR AD.
AND ONLY FOR 170€/MONTH

CALL OR E-MAIL US FOR MORE INFORMATION.
INFO@XMAGAZINE.ES - PHONE: +34 654 60 93 97

www.xmagazine.es | 47



X MAGAZINE DISTRIBUTION

Big presenters

(1,20m presenter for 100 magazines)

La Caflada

Farmacia Benavista (Estepona)
Real Club de Padel Marbella
Oficinaa Turismo Banus
Barbulla

Los Currantes

Venta los Pacos

Palacio Congresos

Los Mellizos

Sirocco

Gallery

Panaderia Troyano

Cerrado del Aguila

Max Beach

Bono Beach

Simbad

ESTEPONA

Small presenters

(30cm presenter for 30 magazines)

Hotel Benabola
Fat Mamma

La Pappardella
Ambar Restaurante
El Gaucho

News Café

Chow Banus
Leone Banus
Carpaccio

Joys Live

Aretusa

Habana

O'Grady's

Incontro Banus
ViDu WAGAZ,
La Pasta q‘,, A
Burguer Bar ¥

Tango 2

Viveri

Crystals Karaoke
Afendi

Asiatic Restaurant
Breathe Life

Miss Raw
Marbella Arena

NUEVA
ANDALUCIA

SAN PEDRO
DE ALCANTARA

PUERTO
BANUS

Starz Restaurant

COA Restaurant
Vovem

Magna Café y Magna Golf
Hammam

Living Room

Mosh

Chelo Lebanese Restaurant
Besaya Beach

Origen

Café de Ronda
Frank's Corner

Piave

Casa Pablo
Vinacoteca La Cartuja
Oficina Casanis
Sacristia

Kanaloa (Sirocco)
Lamar

Matuya Sushi
Camaleon

La Lonja

Hacienda Patagonica
Oficina Turismo Paseo
La Barca

Lemmon

Taboo

Punto Faro

L'Angolo

Buenos Aires
Cafeteria Manolo
Casa Curro / La Tienda

MARBELLA

Moet

Triple A

Cascada

Fantastic You

The Point

Opium

Playa Padre (Oficina)
Motofusion
EACIS

Body & Soul

Poké Boulevard
Sansa

Pub Charles
DOSS

Azza Cars

Bono Beach

La Plage

Cocoa Beach

Max Beach
Florida Beach

El Oceano
Simbad

Tikitano

Vanity Restaurante
Los Arqueros Golf
Chiringuito Paraiso
DaBruno Express
MO

Nomad

Ala

Dune

Barbillon

Benisty

Ichiban

Ensue

Style

Obal Urban Hotel
Six Barber Shop
La Pappardella
Nintai

Aloha Barber Shop
Dental Mahfoud-Serrano
Fitz

Gala

Balagan
Japaneses Cake
El Grifo

Tango Banus
Body Musé
Bazlama

Eva Estepona
Noyane

Diogo’s
Inmobiliaria Elys
Webster & Co.
Sabine

Tony's Beach
Espada Matito
Zellij

FUENGIROLA

CALA DE MIJAS

*ESTIMATED NUMBER OF DELIVERY POINTS




X Magazine Distribution

Per-unit distribution

(3-4 magazines)

Marbella

Puerto Banis
Playas del Duque
Muelle de la Ribera
Zona Benabola

Marina Banus

Plaza Antonio Banderas
Concesionarios Banus
CC Cristamar

Azalea Beach

Vidia

Villa do Grove

Nueva Andalucia
Centro Plaza

Zona Casino

Campana

Aloha

Olivia Valere

Loubnane

Dooal

Valentino’s

Concesionarios Marbella
Zona Quirén

Avda. Severo Ochoa

Hotel Fuerte

Centro Marbella
Alameda

Hotel Fuerte

Casco Antiguo
Zona la Lonja
Puerto Deportivo
Paseo Maritimo
Jacinto Benavente
Ricardo Soriano
Zona Rio Verde

CC Plaza del Mar
Zona Lekune

Zona Frank’s Corner
Casa Curro

Milla de Oro
Momento

CC Capricho

Zona Puente Romano
Qasis Business Center
San Pedro

San Pedro Centro
Boulevard

CC Colonia
Concesionarios
Halcones

Benahavis

Centro y Restaurantes
ISDABE
CC Diana

Estepona

El Paraiso
Cancelada

Zona Parque Antena
Las Dunas

Laguna Village

C/ Real

C/ Terraza

Paseo maritimo
Puerto Deportivo

Elviria - Rosario
Las Chapas
Cabopino Puerto
Cala de Mijas
Calahonda Playa
Doiia Lola

Riviera

Fuengirola

Paseo Maritimo
Plaza Chinorro
Plaza Constituciéon
Jacinto Benavente
Avda. Condes
Avda. Jesus Santos
Pto Dptvo

Zona London Pub
Poligono Fuengirola

Hoteles y Chiringuitos desde el Kempinsky hasta DonCarlos

g 7 vere Hizere 2N WM/M

SPORT
BEAUTY




WE HELP YOUR BUSINESS
— SEO | SEM
THRIVE — &

IN THE
DIGITAL

Estrategia. Visibilidad. Crecimiento.

WHAT IS WHY
—— A set of processes To attract more
aimed at improving organic search
website ranking in traffic to your
search engines website

IMPULSAMOS
EL CRECIMIENTO

(Google, etc.)

D I G ITA I_ Conjunto de procesos Para conseguir mas
dirigidos a mejorar trafico de busqueda
DE TU E M PRESA el posicionamiento organica a tu web.

de las webs en los
motores de blsqueda
(Google, etc.).

+ VISIBILIDAD / + TRAFICO / + CONVERSIONES
Aparece donde tus O Atraemos visitas nlln_ Convertimos visitas

clientes te buscan. de calidad a tu web. en resultados.

ImN e MAR IR noxy N JuL MO e ocr nov 0EC

il

+120% @2' +85%

Conversiones

KKTWA (V) +34 654 60 93 97

DIGITAL AGENCY Tréfico organico

DIGITAL MARKETING

HOW

By satisfying users'
search needs (in
terms of relevance,
content quality, and
user experience)

Satisfaciendo las
necesidades de busgueda
de los usuarios (en
términos de relevancia,
calidad de contenido y
experiencia de usuario).

,!_|q|i||||

+65%

Palabras clave
posicionadas



x XMAG | PADEL TIPS

KNOWING WHEN TO EXECUTE A LOB IN PADEL

The lob is one of the most common and effective shots during
a game, but, when should we best execute it? Many believe
that they must hit a lob when they're not sure how to return
the ball, and this is a mistake.

We must hit a lob when we have time to execute a performing
shot, thus it is vital to use the back walls in order to gain extra
time to play this shot. This is how we can execute performing
shots, and the lob is one of them.

A badly executed lob will become an opportunity for our rivals
to return it with a definite smash, or we'll simply fail by hitting
it too far,and send it straight to the back wall.

Therefore, always remember to execute a lob when the ball
comes easy, and you will increase your options to attack your
rivals.

CUANDO USAR EL GLOBO EN PADEL

El globo es uno de los golpes méas usados y efectivos que
puede haber durante un partido, pero, scuando debemos
realmente usarlo? Mucha gente piensa que el globo ha de
usarse cuando no sabemos qué golpe ejecutar, y esto es un
error.

Debemos jugar el globo cuando disponemos realmente de
tiempo para poder ejecutar un golpe de calidad, por eso es
vital usar las paredes de fondo para poder disponer de més
tiempo para jugar dicho golpe.

Asi es como podemos jugar golpes de calidad, y el globo
ha de ser uno de ellos. Un mal globo se convertird en una
oportunidad para nuestros rivales de realizar un smash
definitivo, o simplemente fallaremos en la profundidad de
nuestro golpe, lanzandolo directamente a la pared de fondo.

Asi que recuerda: usa el globo cuando dispongas de una bola
realmente comoda, y tus opciones para atacar a los jugadores
de red aumentaran.

+10.000M?

INDOOR & OUTDOOR
FACILITIES

MORE THAN TRAINING. A LIFESTYLE.
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COMBAT SPORTS

o y A

-BEAUTY. &
'WELLNESS

PILATES
REFORMER

PADEL <« FITNESS - HYROX - WELLNESS - COMBAT - REFORMER
AKROS - DANCE - SPA - BEAUTY - KIDS - RESTAURANT - TERRACE

@realclubpadelmarbella
www.realclubpadelmarbella.com - +34 625 04 38 94







x XMAG | TRIPLE A

Maxi is a beautiful mixed-breed puppy weighing around 20 kg. He is full of
energy, just like any healthy adolescent dog, but without being overwhelming.
He is sociable, affectionate and loves being around people. If you are looking
for a best friend who will greet you with a wagging tail every morning, Maxi is
the perfect companion.

It brings tears to our eyes to see how full of life he is, especially considering the
condition he was in when he arrived at the shelter. He was abandoned, severely
underweight and in very poor condition. As a result, he developed sensitive
skin and now needs a nutritious diet and nourishing baths —something that is
difficult to provide in a shelter environment.

During walks, Maxi walks beautifully on the lead, despite everything around
him being completely new. The only thing that still makes him a little
nervous is traffic noise, as he is still somewhat insecure around loud sounds.
However, with regular exercise, socialisation and positive new experiences, his
confidence will continue to grow.

Maxi would fit perfectly into a home with older, calm and respectful children
who understand his needs and know how to respect his boundaries.

He gets along well with dogs of all sizes and both sexes. He is an incredibly
sociable young dog and is used to sharing his kennel with several companions.

Although he is already a wonderful companion, Maxi is still growing and
learning. He will need time, patience and dedication to continue discovering
the world, building positive experiences and becoming the incredible dog we
know he can be.

Could you be the one to show him just how wonderful family life can be?

KAIA

Kaia is a beautiful calico cat with striking green eyes who has shown
extraordinary devotion and tenderness ever since she arrived at Triple A.

She was rescued alongside her daughters, Padera and Felicity (who have both
already found homes), as well as her companion, Papy.

From the very beginning, she devoted herself completely to caring for her
kittens.

Now it is Kaia's turn to have her own chance.

Behind this devoted mother is a truly wonderful cat: affectionate, gentle and
deeply grateful to anyone who shows her kindness. She is calm, well-balanced
and sociable, and lives happily alongside other cats.

She also adores human affection. You can pick her up, cuddle her and shower
her with love, and she responds with the special trust shown only by cats who
have discovered that people can also be a safe haven.

Kaia is not looking for luxury. She simply longs for a peaceful home and a
family who will love her forever.

Kaia is ready to begin a new chapter. Perhaps that new life could begin with
you.

TRIPLE A - Asociacién de Amigos de Animales Abandonados Triple A Marbella y San Pedro
Crta. A-355, km 529610 Marbella, Malaga - Tel. +34 952 771 586 - info@tripleamarbella.org

MARBELLA - SAN PEDRO

RARRER SHOP

Av. Manolete, Conjunto Castaiio
Bloque 1-A
Manbella, Espaiia

Since 1978

Tet. 951 444 136 @ south_banber @ South Barben



SOLAIA

Built around the rhythm
of the sun.

Set on the New Golden Mile, between Marbella and Estepona, Solaia Residences offers a
more considered expression of Mediterranean living. Inspired by the natural forms of its
surroundings, its architecture is defined by soft lines, natural textures and a restrained
maiterial palette that allows each home to sit comfortably within the landscape.

Generous terraces, expansive glazing and fluid transitions between interior and exterior
spaces bring light, vegetation and open-air living into the everyday. Inside, adaptable
layouts and carefully considered proportions create homes designed to work, entertain,
retreat and evolve over time.

Solaia brings together the sophistication of Marbella and the more relaxed character of
Estepona. The result is a residential setting that feels refined without becoming formal,
private without feeling isolated, and designed around the way life is actually lived.

O 4floors
O 22residences
O 2-3-4bedrooms

O Unigue Penthouses

Exclusively represented by

Webster&Co

info@websterandcocom
+346201256 00

From the earth
to the earth

Exemplyfing an eco—conscious living with
innovative sustainability measures, this
property boasts a rainwater harvesting system
that collects and stores water, ensuring an
efficient and eco—friendly solution for garden

irrigation.

These features not only reduce water waste

but also support a greener, more sustainable
lifestyle, ideal for those who are

environmentally conscious.
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Proyectos y Reformas
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Complete Home Renovations
Kitchens & Bathrooms
Wood, Aluminium, PVC & Stainless
Steel Joinery
Doors, Windows & Glazed Enclosures
Electrical Installations, Lighting,
Air Conditioning & Plumbing
Project Management, Architecture
& Interior Design

Christian
+34 643 92 05 85

—

== LR Lhhnnahi

s s

Aarbella fesal

Asesores & Abogados

Your affairs in our hands. Question of confidence

ADMINISTRACION DE FINCAS

Contabilidad y Planificacion econémica de la Comunidad, Asesoramiento Legal
y Trabajos Administrativos, Reparaciones y Mejoras en zonas comunes.

ASESORAMIENTO FISCAL Y CONTABLE

Marbella Legal ofrece asesoramiento y planificacién personalizados en
los ambitos fiscal y tributario.

ASESORIA LABORAL

Contratacién Laboral, Seguridad Social, Procedimientos Laborales,
Prevencion de Riesgos.

ASESORIA JURIDICA

Nos encargamos de todo lo relacionado con el Derecho Civil,
Penal y Laboral.

C/Ramén Gémez de la Serna, n°22, Edificio King Edward, Oficina 308 MARBELLA Malaga 29602 (Espafia)

Telf: +34 951 408 269 info@marbellalegalasesores.com

www.xmagazine.es | 63




11310 Sotogrande, Cadiz =4
info@corkoakmansion.com | (+34).650.24 28 35+




LET THE SHOW BEGIN
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MAGAZINE

AGENCY

WHAT IS X MAGAZINE AGENCY?

X Magazine Agency is much more than just a magazine; we
are an innovative marketing agency specialiced in creating
high-impact strategies for brands looking to stand out in
the world of leisure and entertainment. With unique blend
of creativity, strategic content, and media expertise, we help
businesses connect with their audience in an authentic and
effective way.

From restaurants and bars to gyms, boutiques, and
nightclubs, at X Magazine Agency, we design tailored
campaigns that enhance our clients’ visibility Through
digital marketing strategies, social media management,
print advertising, and exclusive events, we transform
businesses into leading brands.

Our innovative and dynamic approach allow us to offer
customised solutions for each client, ensuring a strong
presence across both physical and digital platforms. We
don't just tell stories - we create them. X Magazine Agency
is your strategic partner in reaching new audiences and
solidifying your brand in the entertainment and lifestyle
industry.

HOW WE WORK

At X Magazine Agency, we turn ideas into experiences. We
develop marketing strategies that go beyond the
conventional, combining engaging visual content, effective
storytelling, and cutting-edge technology. Qur team of
experts in branding, graphic design, social media
management, and advertising work to position every brand
exactly where it deserves to be.

In addition to our digital campaigns, we continue to invest in
print media as a powerful tool to reach an exclusive
audience. With a strategic distribution network across key
locations in Marbella and the Costa del Sol, we ensure that
our clients achieve maximum visibility and recognition.

STRATEGIC ADVERTISING & DISTRIBUTION

At X Magazine Agency, we don't just create campaigns - we
make sure they reach the right audience. Thanks to our
extensive distribution network across luxury hotels,
prestigious restaurants, and exclusive clubs, we guarantee
that every message reaches the right environment.

We also leverage digital channels such as social media,
email marketing, and WhatsApp marketing, where we have
over 46000 active followers. Through targeted strategies,
we ensure that every campaign achieves the desired reach
and impact.

STANDARD PRICE

PRICE LIST

*VATNOTINCLUDED

3MONTHS 6 MONTHS 12MONTHS | 3

X MAGAZINE: OUR EXCLUSIVE PLATFORM

As part of our marketing tools, X Magazine is our premium
print and digital magazine, designed to connect brands with
an exclusive and high-end audience.

HOW IS IT PRINTED?

Each month, X Magazine comes to life with 15000 copies
printed using state-of-the-art technology, ensuring vibrant
colours, flawless design, and engaging content. Qur
editorial team captures the best of leisure and
entertainment, presenting  high-quality  experiences,
interviews, and recommendations.

WHERE IS IT DISTRIBUTED?

The distribution of X Magazine is highly strategic, ensuring it
reaches the most exclusive locations in Marbella and the
Costa del Sol. You can find it at:

- Luxury hotels

- High-end restaurants

- Exclusive nightclubs and beach clubs
- Boutiques and premium venues

- Business receptions and VIP spaces

Additionally, X Magazine is available in digital format,
extending its reach through our website, social media, and
WhatsApp distribution campaigns, where we engage with
over 46,000 active followers

PRICE INCLUDING PHOTOS

690€

620€

1150€ 1.100€

IF WHEN CONTRACTING ADS FOR 6 OR 12 MONTHS, THE PAYMENT OF THE AMOUNT IS MADE IN A SINGLE PAYMENT,

A5AND 10% DISCOUNT WILL BE APPLIED TO THE FINAL PRICE RESPECTIVELY.

X MAGAZINE PRICES INCLUDE: EDITION OF THE ADVERTISEMENT IN PRINTED AND DIGITAL MAGAZINE.
PHOTOGRAPHY OF THE PREMISES AND DESIGN OF THE ADVERTISEMENT.

METHOD OF PAYMENT:BY DIRECT DEBIT OR IN CASH, AFTER APPROVAL FROM THE CLIENT OF

THE ADVERTISEMENT'S SAMPLE.

CONTACT US: Telf. 654 609 397 | marbella@xmagazine.es




XMAG | INTERVIEW.

ISABELA
LASSO

MODEL & PROMOTIONAL WORK

Who is Isabela Lasso?

I'm a versatile, creative and ambitious person who loves discovering new
things and embracing experiences that help me grow, both personally and
professionally. | hold a degree in Business Administration and Management,
specialising in Digital Marketing and e-Commerce, which is also a big part
of who | am. | enjoy exploring different sides of myself, embracing new
challenges and building a career that truly reflects who | am.

Self-reflection plays an important role in my life. | love understanding how
| evolve, and one word | strongly identify with is “metanoia*—a profound
process of personal transformation. 'm constantly learning, changing and
redefining myself through new experiences, which is why I've never felt the
need to fit into just one version of myself.

How did you get started in modelling and promotional work?

| started modelling at the age of 13, when | joined a modelling academy in
Colombia. My mother always encouraged me to explore new interests, so
after trying activities such as karate, swimming, skating, singing, salsa dancing
and acting, | realised that modelling was what truly fascinated me. | spent
over two years training there, gaining confidence and becoming comfortable
in front of both the camera and an audience.

After moving to Spain, | had to put modelling on hold for a while. Later, |

created a professional Instagram profile, and photographers soon began
contacting me for collaborations, attracted by my style and even my freckles.
Those opportunities helped me build my portfolio, work with agencies and
attend castings.

My work as a promotional model came later while | was studying my Master’s
in Marketing. Friends working in Marbella introduced me to the industry, and
after trying it for myself, | immediately knew it was something | really enjoyed.

What can you tell us about your work as a promotional model?
Working as a promotional model means helping restaurants, beach clubs and
events create the atmosphere and image they want to project.

It's a very social and dynamic role. You might be attending an exclusive event,
enjoying dinner or becoming part of a venue’s atmosphere while representing
its brand.

In many ways, it's similar to what content creators do. You're sharing
experiences, meeting people, enjoying incredible venues and, at the same
time, contributing to the identity the venue wants to communicate. For me,
it's the perfect combination of being in front of the camera and enjoying new
experiences with new people.

What projects are you currently working on?
I'm currently combining modelling, marketing and entrepreneurship.

My most personal project is Sirenas, my own fashion brand inspired by
summer, the ocean and the Mediterranean lifestyle. The collection focuses on
handmade bikinis, bags and crochet garments crafted in Colombia, combining
traditional craftsmanship with a sophisticated and feminine aesthetic.

Sirenas allows me to bring together everything I'm passionate about: fashion,
creativity, modelling, marketing and business. I'm involved in every stage of
the brand, from creative direction and marketing strategy to content creation
and modelling the collections myself.

Building a brand from scratch and giving it an identity that truly reflects my
vision is one of the most rewarding experiences I've ever had.

What do you enjoy most about your profession?

What | enjoy most about modelling is the opportunity to express myself, be
creative and constantly challenge myself. Every project allows me to explore
a different side of my personality, and | love how photography and video can
tell stories and communicate emotions without words.

As a promotional model, | love that no two days are ever the same. Meeting
new people, discovering unique places and enjoying unforgettable experiences
makes every event different.

Building Sirenas has become another great passion. | can spend hours
developing new ideas without feeling like 'm working. Above all, | value the
freedom it gives me: the ability to work from anywhere while continuing to
build something that is entirely my own.

What is a typical day like when you're not working?

When I'm not working, | like to stay active while enjoying life’s simple
pleasures. | enjoy training, spending time outdoors, going to the beach and
being with the people | love. | also value spending time on my own. Learning
to enjoy my own company has helped me understand myself better and
appreciate the present.

Family and friends are incredibly important to me, and | always try to make
time for them. Recently, I've also discovered a love for reading, something
| never imagined Id enjoy. Finding books that completely absorb me has
become one of my favourite ways to switch off.

What do you think of X Magazine?
| really admire the way X Magazine captures the lifestyle of Marbella and the
Costa del Sol through its people, gastronomy, events and local businesses.

What | particularly like is that it goes beyond showcasing beautiful places by
giving readers the opportunity to discover the stories behind the people and
projects. It's a real pleasure to be part of the magazine and to share a more
personal side of myself beyond what people usually see on social media. 'm
very grateful for the opportunity to tell a little of my story and the journey
I'm building.

Xavi Marquez
CEO X Magazine
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XMAG | INTERVIEW

ALEX
PUCHE

DEEJAY

Alex Puche is a Spanish DJ and music producer, currently a resident DJ at

1 Bonbonniere Marbella. With an international career that has taken him to
perform in destinations such as Ibiza, Miami, Tulum and New York, he has
established himself as one of the most promising emerging artists on the
electronic music scene, thanks to a distinctive sound that blends emotion,
groove and a strong melodic identity.

¥ P, L o
o Who is Alex Puche?
. . 1 | am a sound explorer in constant motion, someone who strives to connect
‘, people through magical moments created with music, amplifying the energy
of every space.
E )
My goal is always to create experiences that go beyond a DJ set and become
lasting memories.
How did you start in the world of music?
| have always been passionate about rhythm. From a very young age,
my family recognised this and encouraged me by giving me percussion
instruments, from drums and flamenco cajéns to a full drum kit.
Whenever | had the chance, | would join street musicians to share music and
express ourselves together.
Later, when | discovered electronic music from the United Kingdom, the
United States and across Europe, | felt inspired to move into music production
and DJing as a new way of expressing myself.
Making music is also a way of connecting with myself.
What can you tell us about your work at Bonbonniere? | love every aspect of this profession. It is intense and, at times, solitary, but |
“‘ feel incredibly fortunate to be able to do what | love.
’ It has been an absolute pleasure working with them. The entire team is highly
professional, and you can immediately see the wealth of experience behind What is a typical day like when you are not working?
the project.
| try to balance that intensity with moments of complete disconnection.
The musical concept is also exceptional.
| enjoy spending time in nature, with my wife, my friends and my family.
| believe very few people could successfully reinvent such an iconic venue
as Olivia Valere, but Bonbonniere has genuinely exceeded every expectation. I believe finding that balance is essential if you want to give the very best of
" yourself, both as a person and as an artist.
? What projects are you currently working on?
™ What do you think of X Magazine?
r 1 . . The truth is that life as a producer and DJ is a constant project. We are always
! - - striving to evolve our sound and create something increasingly meaningful. Without a doub, it is Marbella's leading lifestyle magazine.
At the moment, | am working on several solo tracks as well as collaborations You do an outstanding job, not only showcasing the city’s finest leisure and
' » with different musicians. entertainment, but also giving visibility to artists and entrepreneurs with truly
inspiring projects.
i Alongside that, | am developing immersive experiences with Ariadna Canet,
QO QQ y combining live music, performance and stage production to transform clubs I 'am genuinely grateful that you invited me to take part and gave me the
ﬂOQQN ) into spaces where audiences can enjoy a far more emotional and sensory opportunity to be featured in your magazine.
. experience.

O Q & Xavi Marquez
b@ O&d .“__\ What are you most passionate about in your profession? CEO X Magazine

XA
Creating an atmosphere where only the present moment exists. Meeting @alexpuchedj
B O N B O N N l E R E incredible people and discovering new cultures while travelling the world.

MARBELLA

Connecting with people and making them happy.
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WOULD YOU LIKETO
ENJOY STUNNING AERIAL VIEWS

OF YOUR RESIDENCE OR BUSINESS?
Aerial photography services / Photography and video edition

:TE GUSTARIA DISFRUTAR

~~  DE UNAS ESTUPENDAS IMAGENES AEREAS -
— DE TU RESIDENCIA O NEGOCIO?

=Y Servicio de fotografia aérea / Edicion de fotografia y Video

p—— -

", : : Vive una noche Unica y déjate envolver por la magi

e ' 4 Los Guardianes del Amanecer. Danza, fuego, miisica y emocién
; 3 ; en un espectaculo pensado para sorprender a toda la familia.

"Los Guardianes del Amanecer” == e

C ontact us: x MAGAZINE Desde el 23 de julio todos los jueves a las 22h

ESPECTACULO PRODUCIDO Y DIRIGIDO POR TH'EVENTS COMPANY

+34 654 60 93 97 - marbella@xmagazine.es

PROFESSIONAL DRONE PILOTS - PILOTOS TITULADOS @theventscompany
booking@theventscompany.com | theventscompany@gmail.com

Phone: (+34) 609 549 134 | (+34) 687 526 351 - www.theventscompany.com
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NATALIA
CUADRILLERO

PROFESSIONAL DANCER

Who is Natalia Cuadrillero?

| am a 24-year-old woman from Guadarrama, a small town near
Madrid. | have always been a very active person, and sport has been an
important part of my life since | was a child.

| consider myself hardworking and quite demanding of myself because |
believe there is always room to improve and continue growing.

| always try to maintain a positive attitude and approach every new
challenge with enthusiasm and a desire to keep evolving.

How did you start in the world of dance and music?

My journey began at a very young age through rhythmic gymnastics,
and it was there that | discovered the world of performing arts was my
true passion.

Later, | decided to train in classical ballet and gradually expanded into
other dance disciplines until | turned what had always been my passion
into my profession.

Today, | feel incredibly fortunate to be able to dedicate my life to what
| love most.

What can you tell us about your work at Grupo Mosh?

Working at Grupo Mosh, and particularly at Momento, has been an
incredibly rewarding experience.

| 'am fortunate to be part of an amazing team from whom | learn
something new every day. The positive atmosphere, the teamwork
and the passion everyone brings to their work make it a place where |
genuinely enjoy every single day.

What projects are you currently working on?

| currently work as a dancer for Grupo Mosh and am also part of the
artistic cast of WAH Show Madrid.

In addition, | teach Barre and Ballet Fit®, delivering classes both in
specialised studios and for companies, including Google Madrid. | also
have the opportunity to coach a number of well-known public figures.

Alongside this, | regularly perform as a dancer at shows and events
while continuing my studies in Protocol and Event Management.

What are you most passionate about in your profession?

What | love most about my profession is the ability to communicate
through movement.

As a dancer, | enjoy expressing emotions and feeling that my
performances genuinely connect with the audience.

As a teacher, | find great satisfaction in sharing everything | have learned
and watching my students grow and develop.

What is a typical day like when you are not working?

When | am not working, | try to make the most of my time by resting
and switching off.

| enjoy simple plans, spending time with my friends and family or simply
relaxing and enjoying a quiet moment.

| like to stay active, but | also believe it is important to slow down
occasionally and appreciate the simple pleasures of everyday life.

What do you think of X Magazine?

| think it is a fantastic magazine because it shines a spotlight on a wide
variety of people and projects.

| am delighted to be part of X Magazine and very grateful for the
opportunity to share a little more about my professional journey.

Xavi Marquez
CEO X Magazine
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Studi®’'S

AGENCIA AUDIOVISUAL

SONIDO
VIDEO
ILUMINACION

PARA EVENTOS

WWW.STUDIOS84 COM

VENTA & ALQUILER DE EQUIPAMIENTO AUDIOVISUAL
INFO@STUDIOS84.COM | +34678 563 892
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COCKTAIL BAR/ DISCOTECA

LIVE SHOWS =~

AV. MARQUES DEL DUERO, 65 - SAN PEDRO ALCANTARA, MALAGA,
RESERVATIONS: +34 618 078 617 b )
HORARIOS: OPEN EVERYDAY | TERRAZA 17:00-02:00 | DISCOTECA 23:00_’0;:’00
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+34 603 48 17 47
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